SPONSOR
WIZARDRY IN WOOD 2016

A new way to
amaze your clients

A major exhibition organised by the
Worshipful Company of Turners
on behalf of the Turners’ Company Charity
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A NEW WAY TO AMAZE YOUR CLIENTS

“A beautiful
marrying
of art and
craft”
Comment from a City of London guest to Wizardry in Wood 2012

“Waiting for Venus” by Andrew Mason

SPONSORSHIP SUMMARY

Wizardry in Wood 2016 will be held
at Carpenters’ Hall, City of London
Wednesday 12 – Saturday 15 October 2016
This is the first time that corporate sponsors will have
the opportunity to be associated with this unique event.
We will tailor event, guest and marketing packages for
a Sole Sponsor, or alternatively a number of exclusive
Core Sponsors from different business sectors.
Sponsorship ranges from £5,000 to £50,000, depending
on the requirements of each sponsor.

•

Connect with your clients, customers, staff and
other guests in a stimulating, dynamic setting.

•

Link your company to craftsmanship, creativity,
innovation, knowledge and skill.

•

Leverage your sponsorship through the
marketing and PR campaign.

•

Integrate your sponsorship with your existing
CSR and education initiatives.

•

Use Wizardry in Wood 2016 to amaze your
clients.

“Fusion” by Seamus Cassidy
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INTRODUCTION

Wizardry in Wood 2016 will be the
fourth exhibition held by the Worshipful
Company of Turners to showcase
the work of outstanding UK and
international craftsmen.
In the spacious and gracious setting of Carpenters’
Hall in the heart of the City of London, Wizardry
in Wood 2016 will present beautiful and extraordinary
works demonstrating their makers’ mastery of the art
and craft of woodturning.
Wizardry in Wood will feature:

•
•

Works by over 70 leading contemporary turners;

•

Live demonstrations of the craft, which will he
held every day; and

•

Guided talks for visitors and sponsors’ guests.

Two extensive, curated collections of outstanding
modern and historical pieces - from Kew Gardens
and the Daniel Collection;

The exhibition will be open to the public and sponsors’
guests during the daytime. Events for sponsors and their
guests can be held in the evenings.

“Pink Shell” by Stuart Mortimer, Master in Turning and Liveryman of the
Turners’ Company

The 2012 Wizardry in Wood exhibition held over three
days attracted 2,000 visitors. Over 600 people visited
a ‘pop-up’ one day exhibition held in 2014. For 2016
our target is 4,000 visitors over four days, including
sponsors and their guests.
Public tickets will be sold through Eventbrite. Sponsors
will receive tickets for clients and staff through their
sponsorship package.

CORPORATE SOCIAL
RESPONSIBILITY
Sponsors of Wizardry in Wood
2016 will also have the opportunity
to directly support the Company’s
charitable and educational activities
and to align their sponsorship with
their existing Corporate Social
Responsibility (CSR) activities.

“Methuselah” by Joey Richardson, created using Sycamore from HM
Queen’s Sandringham Estate

CONNECT AND COMMUNICATE

•

Connect with your clients, customers, staff and
other guests in a creative and dynamic setting.

•

Link your company to the qualities of
craftsmanship, creativity, innovation,
knowledge and skill.

•

Be part of 400 years of the history of the City of
London.

•

Demonstrate your support for modern arts
and craftsmanship through your participation in
this unique exhibition.

•

Communicate your participation to clients,
customers, staff, opinion formers and the media.

•

Leverage your sponsorship through the extensive
marketing and PR campaign. This will build on the
success of the three previous Wizardry in Wood
exhibitions held in 2004, 2008 and 2012.

•

Tailor your requirements with the organisers
to maximise the impact on your relationships and
reputation. Before, during and after the event.
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Evening reception at Wizardry in Wood 2012

LOVE, BUY, COLLECT!
During evening events and daytime
visits to Wizardry in Wood 2016, your
guests will have the opportunity to:
• meet contemporary turners whose
works are on display;

“We were
delighted to be
able to talk to
so many highly
skilled people and
to share their
passion”
Comment by a visitor to the Turners’ Company 2014 Exhibition

• make purchases; and
• discuss collecting with members of
the Turners’ Company and individual
turners.

GUESTS AND MARKETING

Subject to the level of sponsorship,
Wizardry in Wood 2016 benefits
to sponsors may include:
For sponsors and their guests:

•
•

An evening reception for up to 250 guests.

•

An evening view of the exhibition with talks by
craftsmen and curators.

•

Four day fast-track sponsors’ tickets for clients,
customers, staff and other guests.

•

Because the event is held at Carpenters’ Hall,
sponsors can use their own preferred suppliers
of catering services (see page 16).

The option of a small follow-on private dinner
at Carpenters’ Hall.

Marketing

•

Sponsorship recognition through the
comprehensive Wizardry in Wood marketing
campaign (see pages 12 & 13) by the Turners’
Company and Kew Gardens.

•

Name and logo on exhibition and marketing
materials.

•

Sponsor’s page in the Catalogue and on the
dedicated website, to directly communicate your
participation.

•
•

Sponsor’s stand at Wizardry in Wood 2016.
Opportunity to sponsor one or more of the
turning competitions which are part of Wizardry
in Wood 2016.

“A magnificent
display of turning,
world class”
Comment from a City of London guest to Wizardry in Wood 2012

Evening reception at Wizardry in Wood 2012; opening of the exhibition
by the future Lord Mayor, now Alderman Dame Fiona Woolf DBE.

SPONSORSHIP PACKAGES
Subject to discussions with potential
sponsors, we will develop a package
tailored to the requirements of a
Sole Sponsor of the whole event; or
a number of packages for exclusive
Core Sponsors from different business
sectors (e.g. insurance, legal, banking,
private client, manufacturing).
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Lidded Star Box by Peter Thurston

SPONSOR RECOGNITION

Bob Chapman

Margaret Garrard

Bob Chapman’s mantra belies the beauty of
the turned items he produces.

Margaret Garrard rapidly gained experience
from her local Club and in no time was
winning prizes at international level, leading
to tuition by Mick Hanbury and a three-day
session with Binh Pho.

“I still feel I’m very much a general turner, who
has reached a high level of craftsmanship.
I like experimenting with design but I tend
naturally towards simplicity. I like simple
forms and designs with classical shapes and
minimal decoration. I strive for something
which I call ‘elegance’, but please don’t ask
me to define it.

A Bursary from the Turners’ Company
enabled her to visit Alain Mailland in France
of whom she said, “The time spent with
Alain was very interesting, informative and
inspirational, increasing my technical ability,
in his creative artistic field. This will influence
my future work. The beauty of each piece
of work comes from the timber beneath
the bark of any tree, two pieces of work
maybe similar in shape but will be completely
different due to the grain pattern and texture
of the wood, this adds to its character and
makes each piece unique.”

I know it when I achieve it, and I think others
also recognise the qualities of design and
making which go into my work.”

Nick Agar
With more than 23 years’ experience,
Nick Agar has a great understanding of
his medium, choosing burrs and intriguing
wind-blown or dead timber for the majority
of his work and exposing nature’s treasures
beneath the bark.

Mark Hancock
Mark Hancock explains, “My work is now
more an exploration of line and form than an
effort at an artistic statement and it continues
to amaze me how each minute refinement of
a curve can alter the character of a piece. I
strive to achieve a perfect form - or at least
something a little closer to it than anything
I’ve done before. There is always further to
go.”
So this evolved to a distinctive series of
work with hollow vessels based around a
vase design with exaggerated rims that are
partly removed and shaped. The use of pale
timbers and colouring techniques made the
form all the more important, rather than the
techniques of how it was produced.

Inspired by organic forms, pottery, and
his natural surroundings, he specialises
in hollow forms, large diameter work, and
surface enhancement. He is renowned for
his wall sculptures in particular, created at
his riverside studio and gallery in Devon.
His award-winning work often incorporates
carving, weaving and metalwork.
Contact

T: 07974 829120 (Devon)

nick@turningintoart.com

www.turningintoart.com

Contact

T: 01274 770617 (Yorkshire)

bob@bobchapman.co.uk

www.bobchapman.co.uk

Contact

T: 01748 822573 (N. Yorkshire)

margaretgarrard@btinternet.com

www.margaretgarrard.co.uk

Contact

T: 01905 610500 (Worcestershire)

mark@hancockhome.freeserve.co.uk

www.markhancock.co.uk

Dennis Keeling

Paul Coker
Paul Coker is inspired by the work and
writings of the 17th, 18th, and 19th century
masters of Turnery, such as Marcus Heiden
and Johann Eisenburg of Coburg (c.1630),
Plumier, Bergeron and Holtzapffel.

Peter Archer
Peter Archer specialises in making one-off
pieces in temperate hardwoods. His vessels
and bowls are stained, carved and finely
finished using oil and wax. The work is
remarkable for the huge amount of effort that
goes into the use of fine patterns and colour
to produce his own unique effect.

Contact

T: 07767 377 926 (Sussex)

info@turned-wood.co.uk

His work includes fruit displays, sycamore
bowls embellished with silver leaf and wall
plates of ash and copper. Colour matching to
soft furnishings is part and parcel of Dennis’s
work.

He is a Liveryman of the Worshipful Company
of Turners and a Freeman of the City of
London.

Contact
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Dennis Hales works with locally grown
sycamore, holly, ash and maple as these
white woods offer a natural canvas on which
to incorporate a wide range of finishing
techniques. Turned, carved and textured
surfaces finished with water soluble dyes and
metal leaf are used to enhance the natural
features of the wood, whilst achieving a
sympathetic balance of form and finish.

Paul is one of only a select few full-time
professional Ornamental and Rose Engine
turners and is a Freeman of both the
Worshipful Company of Turners and the City
of London.

Many find that his combination of techniques
makes his pieces seem like metal and Peter
is always delighted to explain, “Actually they
are made of wood”.

Contact

03/10/2012 21:37

T: 01536 712542 (Northamptonshire)

paul@cpaulcoker.co.uk
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www.cpaulcoker.co.uk
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Dennis Keeling is one of the few
“segmenters” in the UK - turners that
specialise in segmented turning. After a lapse
of many years since he learnt turning as a
boy he only started turning again in 1995.
He specialised in segmented turning after
spending a week with Bud Latven in 2003
and started to experiment with open segment
turning in 2004 after meeting Jerry Bennett.
Because it is uniquely different from other
forms of turning it has its own society, the
Segmented Wood Club, of which Dennis
is a Director and champions this technique
extensively in the UK and USA through
demonstrations and writings.

Dennis Hales

His bespoke work is in great demand by
clients worldwide and as a supplier to
makers of complex chess, gaming pieces,
small delicate items and large Gothic work.
His unique experience means he is in huge
demand for restoration of historic pieces for
museums

03/10/2012 21:37

T: 01692 581095 ( Norfolk)

d.hales@clara.co.uk

www.d.hales.clara.net

Contact

T: 01494 863344 (Buckinghamshire)

www.dkeeling.com
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Wizardry in Wood Catalogue (2012) printed and on-line. Four example pages.

The support of our sponsors will be widely promoted. Planned activities include:

•
•
•

Media relations targeted at print/digital/radio/TV.

•

Social media, including the existing
Facebook (Wizardry in Wood) and Twitter
(@wizardryinwood) channels.

Partner marketing through the c.80,000 Friends
of the Royal Botanic Gardens, Kew (PR, magazine,
website, direct mail, email).

•

www.wizardryinwood.com – our dedicated
website (2008 and 2012 exhibitions); and also our
Eventbrite ticketing system.

Direct marketing using the Turners’ Company’s
contact database (members, City, craft, previous
exhibitions).

•

Co-marketing with sponsors, through
your own marketing activities, client/customer
communications, PR, social media.

•

We will also work closely with all sponsors to
maximise the short and long-term benefits they get
from supporting Wizardry in Wood 2016.

•

Advertising in City tube stations (subject to budget
and rate negotiation).

•
•

Point of exhibition banners outside Carpenters’ Hall.
Exhibition catalogue

“Astonishing
quality of the
displays. Some
of the work
was quite
breath-taking”
Comment from a City of London guest to Wizardry in Wood 2012

CORPORATE SOCIAL RESPONSIBILITY

Charitable and educational links and
opportunities
Sponsors of Wizardry in Wood 2016 will have
the opportunity to directly support the Company’s
charitable and educational activities; and thereby align
their sponsorship with their existing Corporate Social
Responsibility (CSR) activities.
The Turners’ Company has a long-established and
developing programme of providing equipment, training,
education and other support for mainstream and special
needs schools and for the civilian and military disabled.
At Wizardry in Wood 2016 sponsors will also
have the opportunity to sponsor awards and prizes
for younger turners through the Company’s 2016
Turning Competitions, which are part of Wizardry
in Wood 2016.
If sponsors have existing educational or youth
support programmes, we will be pleased to discuss
how these could be integrated into their support for
Wizardry in Wood 2016.

The Turners’ Company provides equipment, practical and financial
support to a large number of schools and training programmes.

Sponsorship funds will be used to: contribute to the
direct costs of the exhibition; support the marketing
programme; and provide events for sponsors.
Any surplus will be allocated to the Company’s
future charitable and educational activities.

Decorated hollow form
by Thomas Streeter. First
Prize in AWGB Junior
Competition 2014

“Work done by
the younger
turners was most
interesting to see”
Comment from a City of London guest to Wizardry in Wood 2012
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TARGET AUDIENCES

Our key target audiences for Wizardry
in Wood 2016 are people who:

•
•

Work in the City and London.
Live in London and elsewhere in the South
East, with an interest in arts, crafts and design.

These two groups have the highest proportion of highnet worth individuals in the UK.
Geographically, there is also a strong overlap between
these two groups. Key components of our marketing
strategy are based on this overlap.

Also:

•

Professionals involved in design, fashion, interiors
and architecture.

•

Craft enthusiasts, including amateur and
professional turners.

Through national and international PR, print and
digital media we will also market Wizardry in Wood
2016 to these groups.

Salt and Pepper mills by Louise Hibbert

“1 could not
believe that some
were actually
made of wood”
Comment from a City of London guest to Wizardry in Wood 2012

HEADING
EXHIBITIONS FROM KEW GARDENS

Part of the Royal Botanic Gardens, Kew, the Economic
Botany Collection was founded in 1847 by Sir William
Hooker. It is one of the largest and most important
collections in the world.
It includes over 95,000 items and more than 30,000
different woods are represented in the collection.
Most of the specimens were collected between 1847
and 1930 with an emphasis on the former British
Empire. Around 1,000 items are still added each year.

Over 100 of the finest examples turned
in wood, from dozens of countries, will be
shown at Wizardry in Wood 2016.
This is the first time the collection will have been
exhibited to the public in London.
The relationship with Kew Gardens also provides a
platform for promoting Wizardry in Wood 2016
to the c.80,000 Friends of the Royal Botanic Gardens,
Kew. Of these, around 20,000 live in the London area.
It is planned that co-marketing activities with Kew will
include PR, Kew Magazine and website, and direct mail
and emails to members.

Kew Gardens

This ebony ink stand from Sri Lanka was sent to the Paris Exhibition of
1855. It is one of the 100+ items that will be displayed from the Kew
Gardens Economic Botany Collection at Wizardry in Wood 2016.
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MARKETING PROGRAMME

This chart provides an overview of the marketing programme planned
for Wizardry in Wood 2016.

JAN–MAR
2016

APR–JUN
2016

JUN–AUG
2016

SEPT
2016

OCT
2016

POSTEVENT

ADVANCE
REGISTRATION
TICKETS SOLD
ON-LINE
WEBSITE
SOCIAL MEDIA
MEDIA RELATIONS
(PR)
SPONSORS’ PR
DATABASE MARKET
PARTNER MARKETING
(FRIENDS OF KEW)
CARPENTERS HALL
EXTERNAL
EXHIBITION
CATALOGUE

Number of

On-line

indicates the relative weighting of marketing communications.

“A wonderful, excellent,
informative and highly
entertaining exhibition,
which was extremely well
arranged and with flair”
Comment by a visitor to the Turners’ Company 2014 Exhibition

MARKETING MESSAGES
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Our marketing programme will connect
Wizardry in Wood 2016 to the interests
of the target audiences and sponsors.
There will be four principal themes in our
communications:

•

Arts, crafts and design (unique event, outstanding
exhibits, buy/collect/commission works)

•

City of London (location, history, Carpenters’ Hall,
the Turners’ Company)

•

Woodcrafts (wide range of works on display,
meet the craftsmen)

•

Professional focus on arts, crafts and design
(design ideas, new makers, buy/commission works)

These themes will be prioritised for each target
audience through the selection of media and messages.
The chart below provides an overview of this focused
communications strategy.
All communications/channels will also be used to
promote the sponsors of Wizardry in Wood 2016.
“Tea For Two” by Pascal Oudet

HIGH NET WORTH GROUPS
TARGET
AUDIENCES

Work in City/London

Live London/South East

BROADER AUDIENCES

Craft enthusiasts

CITY OF
LONDON
ARTS/CRAFT/
DESIGN
WOODCRAFTS
PROFESSIONAL
FOCUS
SPONSOR
RECOGNITION

Number of

indicates the relative weighting of marketing communications.

Design professionals

DANIEL COLLECTION

Shirley and Jonathan Cuff have created one of the UK’s largest private collections
of modern woodturning. Around fifty works from the outstanding Daniel Collection
will form a curated display of the skill, range and creativity of contemporary UK
and international craftsmen.

15

Works in the Daniel Collection.
Top row (left to right): Peter Archer, Nick Agar,
Nick Arnull, Bert Marsh.
Bottom row (left to right): Dennis Keeling, Roger
Bennett, Ray Key and Binh Pho.
These works are representative of those that will
be displayed at Wizardry in Wood 2016.

HEADING
CARPENTERS’ HALL

Carpenters’ Hall

Wizardry in Wood 2016 will be held in Carpenters’ Hall, located on London Wall
in the heart of the City of London.
The direct costs of catering sponsor’s events are
therefore also excluded from the sponsorship packages.
However, we will be pleased to assist with the selection
of a suitable catering company and to provide advice on
the catering aspects of your sponsorship.

The 2008 and 2012 Wizardry in Wood exhibitions
were also held at Carpenters’ Hall. We therefore know
that it is well suited to an exhibition of this size and for
accommodating large numbers of evening reception
guests and daytime visitors.
Daytime opening hours will be 10am–6pm on Wed
12th, Thur 13th and Fri 14th October and 10am–4pm
on Sat 15th October. Subject to detailed planning with
sponsors, evening events will start 6.30–7.00pm.

A10

A1

CARPENTERS
HALL

CITY OF
LONDON

Shakespeare’s Globe

London Bridge

Borough Market

Whitechapel Gallery

30 St Mary Axe
(The Gherkin)

WHITECHAPEL

Leadenhall Market

Tower of London

Tower Bridge

A10 0

St. Paul’s Cathedral

Unlike many other livery halls, Carpenters’ Hall will
not impose any restrictions on your choice of catering
company.
This means that Wizardry in Wood 2016 sponsors
can use their own preferred suppliers of catering and
hospitality services.

Old Spitalfields Market

Museum of London
A 201

The entrance is in Throgmorton Avenue. The ground
floor includes a large lobby and cloakroom facility and
provides ample room for meeting and greeting guests.

Barbican Centre

EXHIBITION HISTORY

Wizardry in Wood 2016 will be the
fourth Wizardry in Wood exhibition.
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WIZARDRY
IN WOOD
2012

Showcasing the best contemporary and traditional
turning, the first Wizardry in Wood exhibition was
held by the Worshipful Company of Turners in 2004 to
celebrate the 400th anniversary of its Royal Charter.
The 2008 and 2012 Wizardry in Wood exhibitions
were held in Carpenters’ Hall to increasing acclaim from
a wide range of visitors from the City, London, across
the UK and abroad.
The Turners’ Company also holds biennial Turning
Competitions. These were part of Wizardry in Wood
2008 and 2012 and will also form part of Wizardry in
Wood 2016.
In October 2014, a one day ‘pop-up’ exhibition of
entries and winners of the 2014 Competitions was
opened by the Lord Mayor and attracted over 600
visitors.
The Company’s Wizardry in Wood exhibitions and
biennial turning competitions play a significant role in
promoting outstanding woodturning and introducing
individual turners to a wider public.
32pp_brochure_v6.indd 1

03/10/2012 21:37

Cover of the Wizardry in Wood 2012 catalogue, featuring “Gladius” by
Liveryman Joey Richardson.

“Some of the
exhibits were
simply stunning
and caused much
thought as to
how they were
created”
Comment by a visitor to the Turners’ Company 2014 Exhibition

THE TURNERS’ COMPANY

One of the oldest Livery Companies in the City of London, the Worshipful Company
of Turners was already a Guild in the 12th Century. In 1604 the Company received
its Royal Charter from James I. To this day the Company continues to celebrate the
“art or mysterie” of turning.
Closely involved in the life of the City, the Company
helps members develop their knowledge of the history
of the City, its financial and commercial activities and
those of the Corporation. In 2013, Alderman Dame
Fiona Woolf DBE, Lord Mayor in 2013/14, was elected
an Honorary Liveryman of the Turners’ Company.
Taking a leading role in the renaissance of the craft,
the Company supports a range of educational,
training and professional activities, including through
the provision of lathes, tools and training. Part of the
programme is focused on schools caring for children
with special needs.

The Company provides bursaries for emerging turners,
some working in creative hubs such as Cockpit Arts
in London. It has also led the development and
promotion of new craft qualifications.
The Company played a key role in establishing the
Register of Professional Turners. It works closely with
the RPT and many other local and national turning
organisations. The Company’s Charitable Trust supports
a wide range of craft and City organisations.

Lord Mayor Fiona Woolf during the Lord Mayor’s Show 2013. Photo by Clive Totman.

FEATURED TURNERS

Nick Agar (Exhibitor*/UK)
Peter Archer (Exhibitor/UK)
Nick Arnull (Exhibitor* & DC/UK)
Benoit Averly (DC/France)
Eli Avisera (DC/Israel)
Roger Bennett (DC/Ireland)
Richard Bicheno (DC/UK)
Jerome Blanc (DC/France)
Tony Boase (DC/UK)
Jason Breach (DC/UK)
Christian Burchard (DC/US)

Alain Mailland (DC/Fance)
Yann Marot (DC/France)
Rudiger Marquarding (DC/Germany)
Bert Marsh (DC/UK)
Gregory Miller (DC/UK)
Mike Morley (DC/UK)
Stuart Mortimer (Exhibitor/UK)
Christophe Nancey (DC/France)
Pablo Nemzoff (DC/Israel)
Pascal Oudet (DC/ France)

Marilyn Campbell (DC/Canada)
Seamus Cassidy (DC/Ireland)
Bob Chapman (Exhibitor* & DC/UK)
Richard Chapman (Exhibitor*/UK)
Andy Coates (Exhibitor/UK)
Paul Coker (Exhibitor/UK)

Rodney Page (Exhibitor/UK)
Ray Patterson (DC/UK)
Binh Pho (DC/US)

Luc DeRoo (DC/Belgium)

Mark Sanger (Exhibitor*/UK)
Yasuhiro Satake (DC/Japan)
Betty Scarpino (DC/US)
Mike Scott (DC/UK)
Terry Scott (DC/New Zealand)
Hayley Smith (DC/US)
Butch Smuts (DC/South Africa)

Melvyn Firmager (Exhibitor*/UK)
Richard Forgan (DC/UK)
Mark Gardner (DC/US)
Michael & Cynthia Gibson (DC/US)
Dennis & Pat Gleadell (DC/UK)
Angus Glyne (Exhibitor*/UK)
Dennis Hales (Exhibitor/UK)
Mick Hanbury (Exhibitor/UK)
Mark Hancock (Exhibitor/UK)
Reg Hawthorne (DC/UK)
Gerard Hennessy (DC/UK)
Petter Herud (DC/Norway)
Louise Hibbert (Exhibitor/UK)
Simon Hope (Exhibitor* & DC/UK)
Michael Hosaluk (DC/Canada)
Kevin Hutson (Exhibitor/UK)
Phil Irons (Exhibitor/UK)
John Jordan (DC/US)
Richard Kennedy (Exhibitor*/UK)
Ray Key (Exhibitor & DC/UK)
Stuart King (Exhibitor/UK)
Eleanor Lakelin (Exhibitor/UK)
Art Liestman (DC/Canada)
Carlyn Lindsay (Exhibitor/UK)

Garry Rance (Exhibitor/UK)
Joey Richardson (Exhibitor/UK)

Curt Theobald (DC/US)
Les Thorne (Exhibitor/UK)
Jacques Vesery (DC/US)
Hans Weissflog (DC/Germany)
John Wessels (DC/South Africa)
Don White (DC/UK)
Molly Winton (DC/US)
Rosemary Wright (DC/UK)
This is the planned list of turners whose works will be featured
at Wizardry in Wood, correct as at 14 March 2016. However,
there may be minor changes and additions between that date
and the opening of Wizardry in Wood in October.
Exhibitors will have individual stands, except those indicated
by *, who will be included in a Collective Stand. Works by
turners designated DC are included in the display of the Daniel
Collection.
Wizardry in Wood will also include displays featuring works
by members of the Register of Professional Turners (RPT),
Association of Woodturners of Great Britain (AWGB) and
Society of Ornamental Turners (SOT).
In total over 100 contemporary turners will be included in
Wizardry in Wood 2016. Historical items from the Turners’
Company Collection will also be on display.

Matthew Gaved
Court Assistant
Chairman, Communications Committee
Member of the Wizardry in Wood Committee
Mobile: 07880 50 66 99
Email: gaved@btconnect.com
29 Bristol Gardens, London W9 2JQ

The Worshipful Company of Turners
Skinners’ Hall, 8 Dowgate Hill, London EC4R 2SP
Telephone: +44 (0)20 7236 3605 General Email: clerk@turnersco.com
v1a - 21 March 2016

